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Abstract of Thesis:

This study explores how Iragi election candidates deal with the composition of their
posters during their parliamentary election campaigns in 2014. More specifically, it will
discuss whether the Iraqi candidates’ posters include some redundancies, or they simply
follow the basic requirements of the election campaigns. Also, it aims to see whether
candidates use irrelevant symbols and verbal or non-verbal elements, as effective tools to
influence people’s opinions and to introduce themselves in a way that encourages people
to elect them. The study reveals that candidates adopted many irrelevant techniques and
verbal and visual elements in their posters during the election campaigns which were
supposed to help them in introducing themselves in a positive way and in influencing
voters’ opinions. Using Grice’s four maxims namely quantity, relevance, manner, and
quality maxims, it is seen that candidates broke all these maxims in various ways during
their election campaigns. It is concluded that what candidates claim in their election
campaigns, which are various acts that involve promising, declaring, suggesting, claiming,
etc., do not matchtheir actions. In other words, they did not achieve what they promised to
do, which indicates they did not have honesty or sincerity to do what they said before

elections.




