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 يهخص انشسانت أ الاطشٔزت
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 ؼشاقانخٕخّ انسٕلً يخغٍشاً ٔسٍطاً فً انؼلالت بٍٍ انخسٌٕك انشايم ٔ انًٍزة انخُافسٍت : دساست حسهٍهٍت نؼٍُت يٍ انًصاسف انخداسٌت فً ان

انى حسذٌذ دٔس انخسٌٕك انشايم بأبؼادِ انًخًثهت بــ )انخسٌٕك انًخكايم, انخسٌٕك انذاخهً, انخسٌٕك بانؼلالت, حسٌٕك  دساست ْزِسؼى ح

اً يؼخًذاً الاداء( بٕصفّ يخغٍشاً يسخملاً, فً حسمٍك انًٍزة انخُافسٍت بأبؼادْا)انكهفت, اندٕدة, انًشَٔت, انخسهٍى, انخكُٕنٕخٍا( بٕصفٓا يخغٍش

ٕخّ انسٕلً بأبؼادِ انًخًثهت بـــــ)انخٕخّ َسٕ انزبٌٕ, انخٕخّ َسٕ انًُافس, انخُسٍك بٍٍ انٕظائف(.  لاػخًاد اسخشاحٍدٍاث بٕخٕد انخ

غ حسٌٕمٍت يُاسبت حأخز بُظش الاػخباس شذة انًُافست انسانٍت ٔانًخٕلؼت فً انمطاع انًصشفً, خاصت فً ظم اَفخاذ انؼشاق ػهى انؼانى ٔحشدٍ

أسٍس يصاسف خاصت أ فخر فشٔع نًصاسف ػانًٍت, ٔفً انٕلج َفست نخهبٍت زاخاث ٔارٔاق انزبائٍ بخمذٌى افضم انخذياث انذٔنت ػهى ح

ٔبًٍزة ٌخفٕق بٓا  انًصشف ػهى يُافسٍّ.  ٔيٍ ُْا فاٌ يشكهت انبسث حدسذث فً حساؤل خْٕشي يفادِ ))ْم نهخسٌٕك انشايم بأبؼادِ دٔس 

 بؼادْا ٔبٕخٕد انخٕخّ انسٕلً كًخغٍش ٔسٍظ((فً حسمٍك انًٍزة انخُافسٍت بأ

إنى  جإنى َخائح  دػج انى سفض انفشضٍاث انشئٍست ٔاخخٍاس انفشضٍاث انبذٌهت فشضٍاث انٕخٕد, كًا حٕصه انذساست جٔلذ حٕصه

يٕاخٓت انخغٍشاث  يدًٕػت يٍ الاسخُخاخاث انُظشٌت ٔانخطبٍمٍت, أًْٓا: ٌسٓى انخسٌٕك انشايم بأبؼادِ فً حؼزٌز لذسة انًصاسف ػهى

ٍ انًخساسػت ٔيٍ ثى حذػٍى يٕالفٓا انخُافسٍت يٍ خلال حسمٍك انًٍزة انخُافسٍت ٔانًسافظت ػهٍٓا, ٔخٕد ػلالاث اسحباط ٔحأثٍش لٌٕت نكم ي

 أبؼاد انخسٌٕك انشايم ٔانًٍزة انخُافسٍت  ٔانخٕخّ انسٕلً.

Market orientation is variable and mediator in the relationship between Holistic marketing and 

competitive advantage: An analytical study of a sample of commercial banks in Iraq 

This study is intended to determine the role of the holistic marketing with its factors, (integrate marketing, 

internal marketing, marketing in relation and performance marketing) which is an independent variable in 

achieving the competitive advantage with its dimensions (cost, quality, flexibility, delivery and technology) 

which depends on the market orientation with its dimensions (customer orientation, competitive orientation and 

coordination of tasks). It is worth relying on appropriate marketing strategies that consider the intensity of  the 

current and potential competition in banking sector. This is supported by the encouragement of the government of 

establishing private and international banks. The study also aims to satisfy the needs and tastes of customers by 

offering distinct competitive characteristic of the bank. Thus, the study matter has been embodied in a question  

as to does holistic marketing in its dimensions have a role in achieving the competitive advantage its dimensions 

with the existence of market orientation as a mean factor? 

In addition the study reached findings that rejected the basic and secondary propositions and chose the alternative 

proposition for the existent propositions. It brought in some practical and theoretical inferences among which is 

the conclusion- that holistic marketing with its factors contribute to support the ability of banks to challenge the 

dramatic changes and thereafter stabilizing their competitive situation through achievement of the competitive 

advantage. There is also the existence of strong influential relationships of each of  the inclusive marketing  

factors and the competitive advantage of the market orientation. 


