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Abstract of Thesis

Thesis aims to reveal the relationship between modern manufacturing systems and sustainability of environmental and
social performance, through the variable dampening corporate social responsibility strategy as Moderating variable.
The study used multiple platforms including the descriptive and analytical for the purpose of ascertaining the
existence of a relationship between the variables of the study was to prepare a checklist to extract quantitative results
for a period of time-running five years, as well as a questionnaire study to test hypotheses, and the questionnaire was
designed based on previous studies, the questionnaire was two and one specialist to measure The study variables from
the point of view of internal sample dedicated to measuring ray sample of customers about the sustainability of
environmental and social performance of the company and the second , Were employed findings of the study in
adopting corporate models of modern manufacturing and work to achieve sustainability in environmental and social
performers as well as the adoption of social responsibility strategic Batarha, the study helped to bridge the knowledge
gap in the absence of an Arab study or foreign dealt with the relationship between the variables of the study in a
specimen Varzi one of sustainability measured environmental and social performance, as this study apart from the
Arab Studies in being identified opinions of internal and external sample of Nha also covered the work of the
surveyed companies for five years.




