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Abstract

Part I: Provided and included a statement of the nature of the problem and
focused on the relevance and importance of the strategic planning of sports
marketing for the elite clubs. The objectives of the study are:

 building scale strategic planning of sports marketing for members of
governing bodies of the elite football clubs.

e Develop a standard to measure levels of the strategic planning of
sports marketing.

« identify the level of strategic planning of sports marketing in the elite
football clubs in the provinces of Central and South America.

As the human sphere:

Administrative bodies in the elite football clubs in the central and southern
governorates in the Republic of Iraq.

Spatial domain:

The headquarters of the governing bodies of sports clubs.
Temporal domain:

For the period from 10/11/2010 till 10/02/2011.

Part II: Included this section on theoretical studies for planning, strategic
planning, strategic management and marketing concept, its meaning and its
importance and its relationship to strategic planning and the historic path of
marketing and marketing, sports clubs and sports marketing dimension.

Part III: Included research methodology and procedures of the field and the
researcher used the descriptive method of survey method as the most
appropriate curriculum for the nature of the research also included the
construction of standard procedures and transactions for the extraction of
statistical indicators of validity and reliability and objectivity.

As for the research sample, the researcher has to choose the way
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intentional sample was divided into two procedures to first design and

build the scale and the second was for the purpose of the application form
as the final measure.

Part IV: The presentation and analysis of results and discussion and to
detect the level of strategic planning of sports marketing to the moderators
of the elite football clubs in the provinces of Central and South America.

Part V: Conclusions and Recommendations: The most important
conclusions:

» Has been reached to build a measure of the strategic planning of
sports marketing in the game of football.

e Levels of areas were identified through the results and statistics
obtained by the administrators (Very Good - Good - Average - Fair -
Poor).

The most important recommendations:

e Adoption of the current measure in building the strategic planning of
marketing in sports clubs.

» The need clear knowledge of the administrators of the importance of
strategic planning of sports marketing in the formation of a successful
marketing depends by sports clubs.
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